e :
Fla’) S wropotan Hean S % Fuel to Go&Play
IS 4.

Community Nutrition Services

Healthy Venues

Aqua Jetty, City of Rockingham

The Aqua Jetty leisure facility is a large community hub which attracts approximately 345,000 visits
per year from participants, spectators, and community members. In 2023, the City of Rockingham
in partnership with the South Metropolitan Health Service (SMHS) and Fuel to Go & Play® (an
initiative of Foodcore Nutrition Services) created a healthier food environment at Aqua Jetty thanks
to a grant from Healthway.

The project included menu assessments, analysis of monthly sales data and the installation of new
healthy signage, and educational information to replace junk food signage.

Three staff members completed the Fuel to Go & Play online training to learn more about
providing healthier options at the venue.

Menu assessments conducted by SMHS and assessed by Fuel to Go & Play, in April 2022 and
November 2023, showed positive changes in the availability of healthy options including:
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Figure 1: Aqua Jetty baseline and final menu assessment results validated by WASCA.

Monthly sales data was analysed and reviewed by SMHS, to support the introduction of healthy
food and drink products and replace unhealthy options with low sale numbers. The Aqua Jetty staff
championed the implementation of menu and display changes and worked proactively to improve
the provision of healthy food and drinks.
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As a proportion of the total number of food and drinks sold in February to August 2022, compared
to May to November 2023, sales of:

Sales - Green coded items did not change (41% to 41%).

+ Amber coded items increased by 6 percentage points from

41% m=41% 9% to 15% (i.e., 67 per cent more Green items sold).

» Healthy food and drinks (Green and Amber coded items
combined) increased by 6 percentage points from 50% to
56% (i.e., 12 per cent more healthy food and drinks sold).
0 0 * Unhealthy food and drinks (Red coded items) decreased

S0 /0144 o by 6 percentage points from 50% to 44% (i.e., 12 per cent

less Red items sold).

It's positive the sales data reflected the changes to healthier food and drink provision with
increased sales of the healthier options and decreased sales of unhealthy food and drinks, without
affecting overall sales.

The Healthway funding was used to purchase two new café barriers and six decals displaying the
Grab the Good message. A new menu board and product stickers have also been introduced,
where food and drinks are colour coded to align with the traffic light system, indicating which
options are green, amber or red.

Image: Aqua Jetty signage post-implementation.

The changes at Aqua Jetty have increased the availability and promotion of healthy food and drinks
and decreased the availability and promotion of unhealthy food and drinks. This has resulted in
greater access to healthier food and drink options for staff and visitors.

The success of the Healthy Venues project can be attributed to the collaboration between partners
and support from staff champions, who committed to project implementation. The long-term benefit
of both access and sale of healthy food and drinks, contributes to the prevention of chronic disease
and the health and wellbeing of the local community.





