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Netball WA Go&Play.

Case study

Major reforms at Netball
WA's headquarters have
transformed the kiosk into a
vibrant hub for healthy
eating!

Players, families, and spectators can now enjoy a diverse menu packed with nutritious and delicious
fuelling options. From fresh fruits and salads, tasty bircher muesli cups and satisfying toasties, the
revamped kiosk is committed to supporting the well-being and performance of everyone involved
within the netball community.

In partnership with Healthway, Netball WA promotes the Fuel to Go & Play health message. Over
the seven-year partnership, Fuel to Go & Play has supported Netball WA to make small and
meaningful changes - building on wins and learning from challenges. —————

Matt their venue manager indicated that initially the “main
challenges included sourcing new suppliers, aligning stock
control processes, and adapting to event requirements,
particularly during the early stages of introducing the new
menu items.”

However through Healthway’s and Fuel to
Go & Play’s “understanding of our site
including operational challenges, it made the
changes relatively straightforward to

implement, resulting in a smooth transition.” .
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fuels the athletes, but also promotes a

culture of health and wellness

throughout the sport.
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Key promotional strategies implemented
include:

of chouce by hldmg sugary drinks
behind ‘Water Wins' stickers, and
placing water at eye level!

Lauren, Netball WA's Partnerships Manager

“It's been a pleasure working in partnership with
Healthway and Fuel to Go & Play to transform
our café into a vibrant, welcoming space that
reflects our commitment to health and
wellbeing. Creating an environment that
supports healthy food and drink choices is
something we're really passionate about, and
this initiative has allowed us to offer better
options for everyone who visits our venue — from
athletes and coaches to families and spectators.
We're proud to be promoting positive change in
our community through this collaboration.”

Water promoted as the drink of choice by:
o reducing the visibility of sugary drinks
behind ‘water wins’ stickers, and
placing water bottles at eye level in the
fridge
o water branded fridge (with support
from the drinks distributor)
Main menu board lists only healthy options
Fuelling meal deal for major events
Fresh and tasty options promoted on front
counter
Reduced discretionary items on front
counter.

At the 2025 Association
Champs toasted sandwiches
led food sales, with 689 sold,

a 47% increase from 2024.
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Menv promotes  only healthy
options and inclovdes a wide
variety.




